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 Capturing the

of
Virginia’s imbibe 

Industry
personality

Developing and delivering quality content to more  
than 531,000* Virginia readers annually with a focus 
on our readers’ passion for great wine, craft beer, 
distilleries and farm-to-table food with interesting travel 
destinations.

Its colorful and artful design sets the publication apart 
from anything else in the region. Editorial content 
addresses issues of importance to the Virginia 
traveler’s community and recommends activities to 
make their trips top notch.

Editorial Mission

* Average of 3.54 Readers Per Issue

Taking Virginia Wine Lover to the 
next level... Savor Virginia



of
Virginia’s imbibe 

Savor Scene
Front-of-the-book section with  
short reads celebrating the 
commonwealth’s flourishing  
craft beverage and farm-to-table  
food scene. 

Includes:
In the Mix: News from around the Commonwealth on wine, beer, spirits  
and farm-to-table food. (Openings, new products, awards, travel/tourism  
accolades, etc). 
Taste Test: First-person experience at a Virginia tasting room. Breakdown 
including atmosphere, hours, best things tasted, food options, etc.
The Dish: One-page interview with an influential and interesting person in  
wine/food/spirits/beer etc. Can include farmers, brewers, winemakers,  
distillers and more.
Happy Trails: A double-page spread highlighting one beer, wine or spirits  
trail each issue, with map of the trail and highlights. 
Savor Selects: Our selections for one variety or type of beer, wine or spirit  
per issue with a round-up of some of the best/seasonal varieties  
 (IPA, Petit Manseng, Bourbon, etc.)
Serve: Our own, a chef or reader-submitted recipe using Made In Virginia foods 
and drinks. Includes sidebar of suggested Virginia wine, beer or cocktail pairings. 
Cheers: Event/festival photo pages.

Savor Life
Craft: Profile of a Virginia artisan or craftsperson.
Field Report: Behind-the-scenes at a farm, winery, brewery etc. 
Adventures: First-person or round-up of a Virginia outdoor or thrilling activity.
Flavor: One seasonal and local food featured including a compilation of the best 
places to find it around the commonwealth. Peanuts, crab, tomatoes, ham, etc.

Savor Stories (Feature Section)
Weekends: First-person travel story focusing on one area in the state per issue. 
Two additional features each issue: with 4 features a year, there will be  
one each on wine, beer, spirits and food.  
 Plus annual feature on Wine Classic results.

Savor Events
Maps and listing of wineries, cideries, distilleries and breweries per region,  
plus calendar of events and festivals.

Savor the Moment
Reader-submitted pictures of groups of friends and families enjoying wineries, 
breweries etc. around the state holding Savor Virginia magazine.  

Note: All Savor Virginia regions are similiar to VTC’s travel regions.
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VIRGINIA WINE // CRAFT BEER // DISTILLED SPIRITS // FARM TO TABLE // FREE

Blue Ridge Break
Pairing Top Eats And Drinks Along With  
Outdoor Excitement In Roanoke Valley 

Modern Club Cuisine
Food Is Social And Local At  

Charlottesville’s Common House

All Mashed Up

VIRGINIA

The Top Virginia Vinos Awarded In The 
12TH ANNUAL  WINE CLASSIC 

Great Grapes

Plus 
Rambling Down Route 11; Vanguard Brewpub Review;  

Richmond’s Hottest Neighborhood; Remembering David King; Events Calendar and More
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Bourbon And Beef Go  
Full Circle At Ragged Branch  

Craft Distillery 

Photo Courtesy Ragged Branch Craft D
istillery 
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Editorial Features and Departments
Spring issue - publishes each March | Fall issue - publishes each August

Reader characteristics
Which area best defines 
where you live:
Shenandoah/Western Va: 8%
Central Va: 21%
Northern Va: 25%
Eastern Va: 32%
Outside of Va: 11% 

Which range best defines 
your income level: (optional)
$20-$49,000: 6%
$50-$74,000: 15%
$75-$99,000: 16%
$100-$149,000: 28%
Above $150,000: 22%

Do you plan to attend a wine/
food related festival in the 
next 12 months?
Yes: 94%  No 6%

How often to you dine out  
in a 2-week period?
5+ times: 7%  
3-4 times: 27% 
1-2 times: 61% 
Other: 4%

When dining out do  
you typically order wine  
with dinner?
Yes: 79% No: 19% 

When shopping for groceries 
do you typically purchase 
wine?
Yes: 65% No: 19%

Are you a member of  
a wine club?
Yes: 42% No: 57% 

* Percentages above are based upon actual responses.



LOCATIONS
• Tasting rooms in wineries, cideries, distilleries and  
   breweries throughout Virginia

• All Total Wine & More stores throughout  

• Virginia and specialty beverage stores

• Regional Visitor Centers in Virginia

• Mailed copies to subscribers and bulk distribution.

CIRCULATION
Minimum Per Issue Circulation: 75,000
Annual Circulation: 150,000

UNLIMITED VIRTUAL 
MAGAZINE READERSHIP:
Promoted with a live link on the homepage 
of SavorVa.Com for the duration of each 
issue. Promoted with a live link on Savor 
Virginia magazine’s e-weekly newsletter. 

THE FACTS
• Savor will average 265,500 readers  
   per issue based upon magazine 
   averages for Magazine Publishers  
   Association
• Published 2x annually March and 
   August.

Savor Virginia Circulation & Distribution

Available outdoor recreation 
options:
Extremely Important: 14% 
Very Important: 32%  
Important: 32% 
Somewhat Important: 16% 
Not Important: 5%  

Excellent dining options:
Extremely Important: 24% 
Very Important: 47%  
Important: 22%  
Somewhat Important: 4% 
Not Important: 1% 

Area museums/attractions:
Extremely Important: 32% 
Very Important: 42%  
Important: 18%  
Somewhat Important: 5% 
Not Important: 3% 

Area wineries/cideries/
distilleries/craft breweries:
Extremely Important: 19% 
Very Important: 35%  
Important: 28%  
Somewhat Important: 15% 
Not Important: 2%  

How important is locally grown 
or raised products to your 
shopping patterns?
Extremely Important: 15% 
Very Important: 34%  
Important: 31%  
Somewhat Important: 14% 
Not Important: 3%

*Survey was sent to “It List” newsletter 
subscribers that represent a good portion 
of readership. We project similar reader 

characteristics for Savor Virginia readership. 

READERSHIP IMPORTANT VACATION  
CONSIDERATION FACTORS:  

How important are the following items when making Virginia vacation plans?

DISTRIBUTION OVERVIEW
Reaching Virginia’s culinary travelers!



 SPECIAL AD
 PROGRAMS

EVENT/FESTIVALS PACKAGE:
Promote your event throughout the Commonwealth to wine 
travelers. Savor offers a package that combines ads and event 
highlights within the magazine, plus featured “Event of the Week” 
within Savor’s e-Weekly newsletter ... for one low price.

Virginia Wine Lover 
Events/Festivals Package 

 

Promote your event throughout the Commonwealth to the wine travelers. Virginia Wine Lover 
now offers a package that combines ads and event highlights within the  
magazine, plus featured “Event of the Week” within Virginia Wine Lover’s  

e‐weekly newsletter”…for one low price. 
 

 
 
 
 
 
 
 
 
 
 

 

                                           +               +  
 

 

Prices 
 

Ad Size  Normal Rate  Special Events Package Rate 
Full‐ page 
Print/e‐weekly 

$8,700 
(1pg $5,340 + e‐weekly newsletter $860 + 

event highlighted $2,500) 

$5,110 
(1pg $4,805 + e‐newsletter $306* + event highlighted) 

1/2 page 
Print/e‐weekly 

$6,560 
(1/2 pg $3,200 + e‐weekly newsletter $860 + 

event highlighted $2,500) 

$2,976 
(1/2 pg $2,670 + e‐newsletter $306* + event highlighted) 

1/3 page 
Print/e‐weekly 

$3,168 
(1pg $2,310 + e‐weekly newsletter $860 + 

event highlighted $2,500) 

$2,209 
(1pg $1,780 + e‐newsletter $429* + event highlighted) 

1/6 page 
Print/e‐weekly 

$2,238 
(1/6 pg $1,380 + e‐weekly newsletter $860 + 

event highlighted $2,500) 

$1,319 
(1/6pg $890 + e‐newsletter $429* + event highlighted) 

*Additional e‐weekly newsletter “Events of the Week” 
are available at above reduced rates for package advertisers 

 
Complimentary production services are available. 

Billings are upon publication. 

Ad Size of choice in 
100,000 copies of 
VWL magazine 

Featured Event 
highlighted with 
photo within  

VWL magazine’s 
Grapevine section 

Featured Event of the 
Week to VWL’s 

e‐weekly newsletter 
24,575 subscribers 

For more information contact Tracy Thompson at 57‐422‐8979 x156 or tthompson@vgnet.com 
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TRAVEL PROGRAM 2020:
Opportunity exclusively available for DMOs and key 
destinations! Purchase a full page in 2 issues of 
Savor Virginia magazine and receive a  
double-page travel article in Coastal Virginia Magazine 
and Lynchburg Living Magazine. Additionally, both 
articles will be highlighted on CoastalVirginiaMag.com 
and LynchburgMag.com
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LYNCHBURG’S PREMIER LIFESTYLE & ENTERTAINMENT MAGAZINELIVING
LYNCHBURG

+ Picnic in Style  |  Rocky Mount chaRMS  |  SenioR SeRviceS  |  endStation tuRnS 10

MAY/JUNE 2016

June 18-25
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P erched high in the Blue Ridge Mountains of Virginia, Primland 
Resort sprawls across 12,000 acres. Seriously, it’s huge—with 
lots of room to hike, bike, hunt, fish and golf. As the staff 
likes to say, this pristine place is about the size of Bermuda.

It’s also big on making guests feel rested—and relaxed. 
Rooms are spacious and artfully decorated, many with a European 
flair and modern yet comfortable. You can opt for valet parking and 
have someone carry your bags. Or, coming here, you can simply do it 
all yourself. 

Primland lies in the laid-back southwestern 
corner of Virginia, where homespun hospital-
ity practically requires treating your neighbor 
the same way you want to be treated. Coming 
here also simply means having a good time, 
says Santana Lawson, a mixologist from nearby 
Mount Airy, N.C.

On a Sunday night, Lawson delivers my din-
ner—a spinach salad followed by a trout stuffed 
with crabmeat. I wash it down with a flight of 
craft beers. Still, Lawson tempts me with more on 
the menu, including a dessert stuffed with bacon. 

Is that healthy? I ask. “At this elevation,” she says, grinning, “I would say 
calories don’t count.”

Indeed, Primland sits up high, at about 3,000 feet above sea level. Just 
a few miles from the Blue Ridge Parkway, it’s lined by miles of its own 
roads plus even more miles of trails, including portions of what was 
once designated the Appalachian Trail. That old AT, here, has now been 
restored for guests to explore, hiking among rocks and rhododendron. 

“It’s absolutely breathtaking,” Lawson says. “This is such a beautiful 
piece of land and a beautiful place to visit.”

Breakfast at the resort can include made-to-
order spinach omelets at Elements, the main 
restaurant at Primland, which also serves seafood 
and steaks for dinner. For a lighter touch, you can 
stop in the 19th Pub, with its casual indoor and 
outdoor dining areas, or you can sample such fare 
as a tasty Shrimp Po’ Boy at the Woodland Grill.

Primland took its name from its founder, the 
late Didier Primat, a French businessman. For 
years, in the 1980s, it was simply a business 
that sold firewood off the mountainous land in 
Patrick County.

A Forest Foray» W E E K E N D S

PRIMLAND RESORT OFFERS THE OPPORTUNITY FOR AN ESCAPE TO A 
MOUNTAINTOP HIDEAWAY THAT’S EQUAL PARTS LUXURY AND WILDLIFE

Story and photos by Joe Tennis

Made-to-order omelet at Elements, 
Primland’s main restaurant.
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Getting here from Coastal Virginia, Primland 
is a straight shot across the state—right down 
U.S. 58. But, coming here, you do climb high 
into the heavens. At night, expect the sky to be 
quite dark at the lodge, surrounded by forests. 
Yet, without light pollution from nearby cities, 
that makes it practically perfect for stargazing.

After hours, the resort offers “Tour of the 
Universe,” a popular program that includes tak-
ing a look at the stars through a high-powered 
telescope. Guests can also climb the Primland 
tower, shaped like a silo. There, an astronomy 
expert points out the lights of the heavens, not-
ing stars, planets, comets and moons. 

Away from any kind of metropolis, Primland 
essentially sits in the middle of nowhere. It’s 
also so big that it requires having two main 
entrances: from U.S. 58 near Meadows of Dan 
and another, the south alternate entrance, 
near Claudville.

Come morning, you can hop on horseback. 
Popular equine tours are led by schoolteacher 
Sara George, who offers plainspoken obser-
vations when stopping to see deer or wild 
turkey. “People enjoy coming out here, just 
seeing the woods,” George says. “You listen 
to nature: the wind blowing through the trees 
and the birds singing.”

Other adventurers can mash the gas of an off-
road vehicle and splash through mud puddles 
on the many miles of Primland’s paths. “These 
things can cover a lot of ground,” says tour 
guide Nick Seymore. “You’re probably talking 
20 or 25 miles in a couple-hour ride.”

Primland’s long list of other activities 
includes guided hunting trips, guiding fish-
ing trips, sporting clays, tennis and golf. The 
immaculate golf course at Primland overlooks 
the craggy Pinnacles of Dan and is meticu-
lously manicured. Designed by Donald Steel, 

The Highland Course overlooks the Dan 
River Gorge, the Pinnacles of Dan and North 
Carolina’s piedmont.

“The golf course is a major driver for us,” 
says Steve Helms, Primland’s vice president. 
“A lot of folks up here, that’s one of the main 
reasons they come—to play the golf course.”

For the ultimate rejuvenation, as well, noth-
ing beats an afternoon of massage therapy 
followed by a swim at Primland’s indoor pool. 
Many opt for the popular full-body massage 
then meditate in the relaxation room, sipping 
hot tea and reading Native American literature.

Lodging at Primland includes 26 rooms at 
the main lodge, a handsome, 72,000-square-foot 
structure that is shaped like a barn. You can 
also rent a cabin-style mountain home. 

New this year, you can book a suite at the 
Fairway Cottages. Styled to satisfy guests want-
ing versatility, the cottages include large rooms 
for parties, big beds and terrific tubs as well as 
spacious decks that appear to nearly hang over 
the lip of the Dan River Gorge.

You can also climb inside a treehouse—hid-
den down a lane, away from the main lodge. 
Staying inside that structure is truly the most 
ultimate private palace and aptly named: a tree 
literally grows out of an observation deck.

“June through October is a really busy time 
for us,” says Helms. “And November is really a 
busy month. Golf is still open. And November is 
a great month for hunting.” nCoVa

Want to stay?
Primland
2000 busted rock rd.
meadows of dan, Va., 24120
276-222-3800 / 866-960-7746
Primland.com

Life
weekends

ABOVE: Breathtaking views can be 
found at Primland, along a former 
portion of the Appalachian Trail. 
BELOW: The main lodge was made to 
resemble a giant, rustic barn. BELOW 
MIDDLE: The golf course at Primland. 
BOTTOM: Accommodations are plush 
and comfy in the main lodge. BOT-
TOM RIGHT: A tree grows through the 
deck of a Primland treehouse.
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1-800-368-3097

Discover delectable dining, festivals and fun in Norfolk. This vibrant, heritage 

port city has a hip pub and restaurant scene including local craft breweries 

and Virginia’s first urban winery and tasting room. Experience the city’s culinary 

highlights on a guided food tour. Taste everything from coastal cuisine caught 

fresh from the Chesapeake Bay to decadent desserts. 

Get a taste of our local flavor at visitnorfolktoday.com.
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TIER 1: TOP 
• Appears on category specific 
 page of choice, except for the 
 Home Page
• Your article will rotate in  
 this position
• 5 photos: 1 large horizontal 
 high-resolution photo and  
 4 additional horizontal photos.
• 400 words

TIER 2: NATIVE AD 
• Appears on category 
 specific page of choice, 
 except for the Home Page
• 5 photos: 1 large  
 horizontal high-resolution 
 photo and 4 additional 
 horizontal photos.
• Appears below Tier 1 area 
 and above Tier 3
• 400 words

WEB AND DIGITAL OPPORTUNITIES
SavorVa.com is the hub of Savor Virginia Magazine contests, additional content  
and references for the beer, wine, spirits and culinary traveller. 

SPONSORED CONTENT AREAS

Annual 12 month price $650
6 month price $400

Annual 12 month price $550
6 month price $300



SAVOR SIPS E-WEEKLY NEWSLETTER
Celebrating Virginia’s imbibe scene with weekly events,reviews, news and 
destinations. Published every Wednesday to a state-wide audience of subscribers.

TIER 3: NATIVE AD
• Appears on category 
 specific page of choice, 
 except for the Home Page
• 1 Large horizontal high- 
 resolution photo
• Appears below Tier 1   
 and Tier 2 area 
• 50 words

Featured Event: $300  
($250 with ad purchase)
Rate includes 75 words of copy and one large photo in the newsletter with a link  
to a dedicated event listing on SavorVa.com with unlimited copy and photos  
or a direct link to your site. Produced to your approval.

Block Event Sponsor: $150  
($125 with ad purchase)
Rate includes 25 words of copy and one block photo (size 175x175) with a link  
to a dedicated event listing on SavorVa.com with unlimited copy and photos  
or a direct link to your site. Produced to your approval.

Banner: $100  
($75 with ad purchase)
Banner size is 175x175 and links directly to your website.  
Produced to your approval, or you may provide your own.

SPONSORED CONTENT

SPONSORED CONTENT AREAS

TIER 1: Top
• Your article will rotate 
in this postiion
• 5 photos.
• 400 words.

TIER 2: Native Ad
• 5 photos.
• 400 words.

TIER 3: Bottom
• 1 photo
• 50 words

SPONSORED CONTENT

Your Article Title
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 

eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut 

enim ad minim veniam, quis nostrud exercitation ullamco laboris 

nisi ut aliquip ex ea commodo consequat...

SPONSORED CONTENT

SPONSORED CONTENT

Annual 12 month price $450
6 month price $250

Note: Events, wineries, distilleries, breweries have the ability to create  
and enhance listings using Tool Kit within website listings.



RATES

IMPORTANT DATES: 
2020 Fall Issue:  
Sales deadline: July 2, 2020 
Ad approval deadline: July 10, 2020  
Publish date: August, 2020 

2021 Spring Issue:  
Sales deadline: Feb 12, 2021 
Ad approval deadline: Feb 19, 2021 
Publish date: March, 2021

Agency Ad Submission Info:

In Your Provided Ad:
1)  Include a physical address,  

phone number, area code,  
and website if available.

2)  Black body copy should be  
100% K (NOT 4 color).

What Should I Send?

WE ONLY ACCEPT: 
•  PDF format  

(version 5 or later)
•  Image resolution of  

300 DPI
•  All fonts must be embedded
• All color must be CMYK
•  No spot colors or RGB to be  

included in final PDF

How To Send Artwork?

1)  Email artwork to the  
Client Relations Manager

2)  Send large files via file sharing sites,  
such as dropbox, mediafire,  
rapidshare, zippyshare, 4share.

Contact:

Jade Fuentes
Client Relations Manager

E-Mail: Jade@vgnet.com  
or Call: (757) 422-8979 ext. 157

Mailing Address: 
VistaGraphics  
(attn: Client Relations Manager)
1264 Perimeter Pkwy.,  
Virginia Beach, Va. 23454

Digital File Specifications

Page Size witdh height
2 Page w/ Live Area 16.675” 9.625”                
2 Page Trim*** 18” 10.875”
Full Page w/ Live Area 9” 9.625”                
Full Page Trim*** 9” 10.875”
2/3 Page Vertical 4.9” 9.635”
1/2 Page Vertical 3.7” 9.625”                
1/2 Page Horizontal 7.625” 4.7”
1/2 Page Island 5” 7.1625”                
1/3 Page Vertical 2.4” 9.625”
1/3 Page Block 4.9” 4.7”                
1/4 Page Block (ONLY) 3.7” 4.7”                
1/6 Page Vertical 2.3” 4.7”                
1/6 Page Horiz 5” 2.25”
1/8 Page Horiz (ONLY) 3.7” 2.25”                
1/12 Page 2.3” 2.25”                

Publication Size 9” X 10.855”
*** Add a 1/8” (.125”) Bleed on 
Full Page & Double Truck Ads***  
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For sales information email sales@vgnet.com or call 757-422-8979, ext 125

Contact our  
sales department at 

422-8979, ext. 125 
for more information.

Our rates are competitive, concise and 
comprehensive. Every page receives 

expedential reader views.


